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BILLBOAREBB®KAHLIGHTS
REBRANDING CAMPAIGN

The execution phase of National Council of Textile Organizations
(NCTO)-led industry rebranding campaign, American Textiles: We
Make Amazing™ is underway.

A highlight is a We Make Amazing billboard on I-85 at Exit 23 in
McAdenville, NC near Charlotte. The electronic rotational space
comes courtesy of an in-kind contribution from Pharr Yarns.

“We are excited about rolling out the campaign,” said NCTO
President & CEO Auggie Tantillo. “Every NCTO member will
have access to multiple platforms to rebrand the U.S. textile industry
as the 21st century globally competitive innovator that it truly is,”
he continued.
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SAVE THEADAUBUST 25
WEBINAR ON SOCIAL MEDI/

NCTO will host a webinar on August 25 at 10:00 AM Rebranding the American Textile Industry
ET /9:00 AM CT about how to participate in the -

social media phases of the American Textiles: We Ve el Sl

Make Amazing™ campaign. August 25, 2016

Registration information was emailed to you by

NCTO’s Robin Haynes on August 3. Watch your TEXTILES

inbox for future registration reminders. v R

TPP UPDATE

On October 5, 2015, Trans-Pacific Partnership (TPP) negotiations between the United States and 11 other Pacific
Rim countries concluded. With the completion of negotiations, attention has turned to whether Congress will vote
to ratify TPP this year. NCTO has endorsed TPP and is watching developments closely.

Although the Obama administration and congressional leadership have made TPP passage by year-end a top
priority, two significant problems must be resolved before TPP can pass Congress — biologics and tobacco.

Many in Congress, including Senate Finance Committee Chairman Orrin Hatch (R-UT), have pushed to have 12
years of patent protections for biologics, a form of pharmaceuticals, instead of the five years TPP grants them.
Chairman Hatch has stated that he cannot support the agreement until biologics are afforded longer patent
protections. Chairman Hatch has also indicated that the Obama administration is working with him to find a
palatable solution for all parties.

Tobacco arguably is proving to be even more of a roadblock than biologics. Under TPP, tobacco companies are
denied the right to bring a case before the Investor State Dispute Settlement arbitration board when they feel
tobacco laws in TPP nations have unfairly disadvantaged them. Especially in the House, this provision has cost
Republican TPP votes from tobacco state producing members as well as from other members concerned with the
precedent this provision sets. The administration has said it will not seek to accommodate tobacco concerns and is
looking to make up for lost votes from Democrats who applaud this as an anti-smoking measure. It remains to be
seen whether this strategy will be successful.

Failure to resolve these two issues has imperiled TPP’s passage. Recent comments by House Speaker Paul Ryan (R-
W1I) and Senate Majority Leader Mitch McConnell (R-KY) indicate that they have serious doubts whether the votes
exist to pass TPP in a lame duck session of Congress after the election.

For a final vote to take place this year, the President first must submit TPP to Congress. The committees of
jurisdiction in each chamber then must hold mock mark-up hearings of the implementing legislation. With time on
the 2016 legislative calendar growing short, the committees likely would need to hold their required hearings in
September in order make a lame duck vote on TPP possible.

Moreover, with both the Republican and Democratic presidential nominees against TPP, a lame duck vote is the
best opportunity for its passage. If TPP slips into 2017, it is unlikely that a vote to ratify it would take place in the
short to medium term no matter which candidate wins the presidential election.



NCTO DEFENDING BERRY AMENDMENT IN
FY 2017 NATIONAL DEFENSE AUTHORIZATION ACT CONFE

There were attacks on the Berry Amendment in both the House and Senate during each chamber’s consideration of
the FY 2017 National Defense Authorization Act (NDAA). While NCTO was successful in defending Berry in the
House, the Senate bill has one problem that must be fixed in conference.

The House completed consideration of the NDAA on May 18 by a vote of 277-147, while the Senate passed its
version of the bill on June 14 by a vote of 85-13. NCTO monitored and worked aggressively on the following
issues during the process:

Simplified Acquisition Procedure Threshold: In the House, NCTO was able to help remove language
introduced by the committee chairman that would have raised the simplified acquisition procedure (SAP) threshold
from $150,000 to $500,000. This would have impacted 20% of all textile and apparel military contracts worth an
estimated $340M. NCTO helped to lead a textiles/metals/labor coalition that successfully lobbied the full House
Armed Services Committee (HASC) to adopt an amendment offered by Reps. Walter Jones (R-NC), Duncan
Hunter (R-CA), and Nikki Tsongas (D-MA) to strike the SAP threshold increase. In the Senate, NCTO and the

coalition also successfully lobbied senators to block consideration of a floor amendment to increase the SAP.

Athletic Footwear: During consideration of the NDAA before the full House, Representative Mark Sanford
(R-SC) proposed an amendment to loosen sourcing rules concerning athletic footwear for military trainees. Due to
NCTO’s targeted outreach to House Rules Committee members Reps. Virginia Foxx (R-NC) and Jim McGovern
(D-MA), this amendment was ultimately ruled out of order, thus preserving the requirement to provide Berry-
compliant footwear to trainees.

In the Senate, Senator John McCain (R-AZ)

introduced an amendment that would have

HOUSE VOTES DGERRMOAMEN
Forplons foomin . nw e, NCTO ON ATHLETIC FOOTWEA

and our coalition mobilized to oppose the
amendment, and it was ultimately not
considered on the Senate floor.

Rep. Sanford ultimately forced a House vote on the athletic foot-
wear issue during floor consideration of the FY 2017 Defense
Appropriations Act. NCTO and other Berry Amendment sup-
porters mobilized against the amendment. The House rejected
Rep. Sanford’s effort to weaken Berry by a vote of 265-155.

Commercial Items: Current law expressly
applies the Berry Amendment to commercial
items. Unfortunately, Section 861 of the
Senate’s NDAA bill (S. 2943) contains a
troublesome provision that creates ambiguity as to whether the Berry Amendment would continue to apply to
commercial items under certain contract conditions. NCTO worked closely with Senator Lindsey Graham to
rectify this potential problem in the form of an amendment clarifying that Section 861 would not affect the
procurement of commercial items under Berry. Due to a larger dispute in the chamber over process, virtually no
amendments were considered on the Senate floor.

CONFERENCE COMMITTEE ACTIVITY

With the NDAA receiving approval from both chambers, the bill has now moved to a conference committee where
differences between the two versions will be resolved. NCTO and the textile/metals/labor coalition are working
with Senator Graham and other NDAA conferees either to strike Section 861 or amend it so that it does not
impact Berry. NCTO will closely monitor the conference committee’s proceedings and continue our efforts to
preserve and strengthen the Berry Amendment.
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http://clerk.house.gov/evs/2016/roll313.xml

ADVANCED FUNRABRINASLOF AMERICA (AFFOA) HOLD

The Ad Functional Fabrics of America (AFFOA) held its inaugural Membership Day meeting on July 29 in
Cambrldoe, MA. More 250 people attended. AFFOA described its business model, which notably includes a

membershlp structure that has no tiers and a relatively low fee to join compared to other federally-funded National
ork of Manufacturing Innovation (NNMI) institutes.

AFFOA is the Manufacturing Technology (Man-Tech) consortium selected by the Department of Defense (DoD) to
lead the Revolutionary Fibers & Textiles Manufacturing Innovation Institute (RFT-MII), one of nine !
institutes that have been stood up or are in the process of doing so.

AFFOA is a collaborative effort between government and the private sector to accelerate the development of the next
generation of highly functional textiles from both a commercial and a military perspective. Funding is almost $320
million right now and will likely increase as projects are created. DoD has committed $75 million, a figure matched
by almost $250 million in funds and in-kind contributions from the U.S. textile industry and other sources.

TSCA REFORM BILL ENACTED

The bipartisan Lautenberg Chemical Safety Act (LCSA) to reform Toxic Substances Control Act (TSCA) was
enacted on June 22, 2016.

A product of years of negotiation between policymakers and industry, environment, public health, animal rights, and
labor groups, LSCA will address numerous issues. One of the most important is reasserting federal preemption from
states passing their own rules and regulations for chemicals. Under the new law, state regulatory actions on
chemicals taken on or after August 1, 2015, are preempted by the federal government.

In 1976, Congress enacted TSCA to provide a framework for regulating chemicals. It failed to work because the
tools needed to control chemicals as originally envisioned were absent due both to the complexity in controlling
chemicals and to unexpected issues which arose over the next 40 years. Of the 62,000 chemicals in the market in
1976, only five were banned under TSCA and very few health reviews on others were conducted. The TSCA system
was so complex and so burdensome that not even the ban on asbestos, a known carcinogen, had been upheld.

With TSCA ineffective, states began adding laws and regulations in the mid-1980s which targeted chemicals in
consumer products. As an example, California’s Proposition 65, known as the Safe Drinking Water and Toxic
Enforcement Act of 1986, requires that people be warned prior to being exposed to carcinogens, mutagens or
teratogens. As of July 15, the Proposition 65 chemicals list contains almost 1,000 individual chemicals that
manufacturers must assess in their products and their workplace if significant exposure exists.

With at least half of the 50 states having either some type of chemical regulatory action in place or under
consideration, and with the chemical inventory in the United States at 85,000 and growing daily, compliance
requirements had become exceedingly complex and burdensome for even the most safety conscious of companies. It
was clear that more federal preemption was needed and that major TSCA reforms were long overdue. Consequently,
Congress set out to devise a more efficient regulatory framework that could improve the assessment process by
classifying chemicals and by planning an orderly way of evaluating the health aspects of them.

The bottom line is that the LSCA’s reforms should make it easier for the Environmental Protection Agency to review
both chemicals in the market and new chemicals in development. It should eliminate obsolete formulas to
determine safety and instead focus solely on the risks to human health. Regulations to implement the new law are

scheduled to be drafted and approved by 2018.
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https://www.epa.gov/assessing-and-managing-chemicals-under-tsca/frank-r-lautenberg-chemical-safety-21st-century-act
http://join.affoa.org/
https://www.manufacturing.gov/nnmi/
https://www.manufacturing.gov/nnmi/
https://www.manufacturing.gov/nnmi-institutes/
https://www.manufacturing.gov/nnmi-institutes/

TEXTILES MADE BETTER THROUGH CHEMISTRY

Chemical safety is becoming more focused now than ever before. When Tris (tris 2,3 dibromoproply phosphate) was
banned in 1977 for use as a flame retardant (FR) in children’s sleepwear fabrics by the Consumer Product Safety
Commission, it alerted the public to potential hazards created by certain chemicals. Generally speaking, however,
chemicals make our lives much better in many ways.

Initially, efforts to eliminate FR finishes, regardless of whether they were deemed hazardous or not, were successful in
California when that state re-wrote its upholstered furniture flammability regulation in 2014 to allow products to
comply with the regulation without the use of FR chemicals. This effort was led by environmentalists who believe
entire classes of chemicals should be regulated even though only a few “potentially dangerous” versions of a chemi-
cal’s family might be suspect. The concept of “ban entire classes” of chemicals has been opposed by industry, govern-
ment and other scientists as the wrong way to address chemical safety.

Fluorotechnology includes a class of chemicals used by the upholstery fabric industry to impart desirable characteris-
tics like stain release and water repellency in furniture products. Used to boost performance levels, fluorotechnology
is also imparted into textiles, apparel, carpets, smart phones, pharmaceuticals, and healthcare hardware among other
products.

NCTO’s Upholstery Fabrics Committee members are quite familiar with the use of fluorochemistry. Customers and
consumers continue to ask for oil and stain repellency as well as water repellent treatments which boost the
performance of their products. From a sustainability standpoint, fluorochemistry enables products to perform better
and remain in service longer, thus decreasing the need to replace fluorochemically-treated products as frequently.

To provide general information on fluorochemistry and its performance boosting characteristics, the Upholstery
Fabrics Committee has posted two educational documents on the subject on NCTO’s website. The first is
Fluorotechnology 101 and the other is Fluorotechnology Performance Boosting for Textiles.

NCTO hopes members will use this information as an educational tool, and users are encouraged to cite the docu-
ments in their entirety rather than extracting select portions.

NCTO MEMBER NATIONAL SPIN
OPENS NEW PLANT

The Carolinas Nonwovens division of National
Spinning Co., Inc. opened a new plant in Maiden,
NC on July 20.

North Carolina Governor Pat McCrory keynoted the
event that was covered extensively by both print
media and local television.
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http://www.ncto.org/wp-content/uploads/2016/07/FluoroTechnology-101.pdf
http://www.ncto.org/wp-content/uploads/2016/07/FluoroTechnology-Performance-Boosting-1.pdf

FOLLOW NCTOERI@WSTEXTILESAMAZE

Follow NCTO and the American Textiles: We Make Amazing™ campaign on Twitter @USTextilesAmaze. Be
sure to “like” tweets that reinforce the campaign’s rebranding message. The more “likes” the campaign receives, the
more NCTO can drive home to business leaders, the media, and policymakers that the U.S. textile industry is an
innovation leader and a vital cog in the U.S. economy.
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NCTO is pleased to announce the upcoming release of Textile Source. The
publication is a comprehensive summary of the state of the American textile
industry’s employment statistics, industrial production reports, product-specific
import data, and much more.

In a dynamic global marketplace flush with change and competition, NCTO’s
Textile Source is an invaluable resource that offers unparalleled analysis of the

industry and a unique perspective of how the industry is evolving.

For questions about Textile Source, please contact Lloyd Wood at

Iwood@ncto.org or Sara Beatty at sbeatty@ncto.org.



https://twitter.com/ustextilesamaze
mailto:lwood@ncto.org
mailto:sbeatty@ncto.org

ORDER MORE CEANEGRESAZINE

Textures magazine combines visual marketing with compelling member
stories on a print platform. Copies are being sent to all NCTO

members. The magazine is also available in digital form for ease of sharing
with associates, customers, and friends.

NCTO members may order additional magazine-quality print copies of
Textures at $4.00 apiece. The charge is to cover the cost of shipping and
handling.

To order your copies of Textures today, please contact NCTO’s Robin

Haynes at rhaynes@ncto.org. fé 3}
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NETO WE MAKE ANREBRBNDING CATALOG
A ¥ TOPIC OF WEBINAR IN JUNE

The ceaion o We Milke Amaing. NCTO held a webinar on June 28 to showcase the American
Textiles: We Make Amazing™ rebranding catalog. More than 50

textile executives and public relations professionals participated.

The webinar featured a PowerPoint slide deck and comments from

both NCTO staff and executives from Wray Ward, the public

relations firm assisting NCTO with the rebranding campaign.

Members are encouraged to put the new icon on their website and NCTO membel‘s may contact Lloyd Wood at lWOOd@nCt0.0[g fOl‘
communications materials: e e . .
webinar materials.

PROUD MEMBER OF NCTO

AMERICAN
TEXTILES

WE MAKE AMAZING™

PARTICIPATION

To encourage active participation in
the American Textiles: We Make ' s e O
Amazing™ effort, NCTO has created R S
a campaign participation form for

2. MEDIA PARTICIPATION:

PARTICIPATION FoRM
2016-17 AMERICAN TEXTILES: WE MAKE AMAZING ™ CAMPAIGN

in 201617 Am

member Companies to Complete' It [ 1My company has cxccurives willing to be quoted in the media for textile storics (please list exccutives)

Narme and Email

serves up a menu of options on how s

Name and Email

your company can engage in the [trom—

List faclities willing to-host, and plase inc

campaign on an in-kind basis.

3. DIGITAL PRESSROOM PARTICIPATION:

Jants to be photographed for purpose of creating
mpaign.

E-mail NCTO’s Lloyd Wood at i
Iwood@ncto.org for a copy of the
form.

Socialize with NCTO! ¢ Follow on Twitter it our website at ww.ncio.org Socialize with NCTO! # Follow on Twitter: @US TextilesAmaze




DOWNLOAD CAMPAIGN REBRANDING MATERIALS T(

Check out these materials from the NCTO-led American
Textiles: We Make Amazing™ industry rebranding effort.

Directions on how to download these items and more are in

the campaign catalog. A M E R I c A N

REBRANDING MATERRBILEM

The “We Make Amazing’ emblem taps deeply into the T E X T I L E S

authentic character of the U.S. textile industry’s brand values
and brand purpose.

For its uses, the emblem could be put on NCTO members’ WE MAKE AMAZING™

websites, packaging materials, office supplies, printed
materials (such as company letterhead), in emails (by the
sender’s name or company logo), on bulletin boards in break
rooms, coffee cups, hats, t-shirts, as a hashtag and more.

NCTO wants the emblem to be ubiquitous with the industry
so that when people see it enough, they associate with it and
believe it without question.

REBRANDING MATERBIERS

Inspiration for the nine “Amazingly” poster categories came
when Wray Ward’s insights team met with and interviewed
NCTO member executives and workers as well as other key
textile ‘influencers’ and academics. Iconic images of today’s
modern, technologically advanced and sustainable textile
industry were selected as the backdrop for the key messaging.

For their uses, the campaign imagined the posters being
printed by individual members and put up in plant break
rooms, cafeterias, hallways, and entryways. Employees also
could have mini-posters at their desks or in their workspaces,
and digital versions could be put on company websites and in
printed material.




NCTO WILL HAVE A BOTH AT IFAI EXPO. SEE

NCTO REDESIGNS WEBSI

In conjunction with the rebranding campaign, NCTO refreshed its www.ncto.org website this spring. The domain
www.wemakeamazing.org also has been purchased and redirected to ncto.org. Highlights include a streamlined
design and navigational capacities. Content is now more user-friendly and visually striking too. The online portal
not only welcomes visitors with NCTO’s stunning American Textiles: We Make Amazing™ materials and sleeker
logo, it introduces the viewer to a wealth of downloadable information offering insight into the American textile
industry.

NCTO’s accomplishments, media releases, and policy positions are on full display alongside industry data and
graphics. links and connections to NCTO members and partners also feature prominently. By employing a more
user-friendly interface and providing interactive supplementary documents and resources, visitors are encouraged to

learn more about NCTO and the U.S. textile industry.

NCTO aims to continue strengthening its online presence through engaging viewers via social media (Twitter,
Facebook, and LinkedIn), and posting regular updates and additional materials. After visiting ncto.org, NCTO is
confident that viewers will discover how We Make Amazing.
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http://www.ncto.org
http://www.wemakeamazing.org
http://www.ncto.org/

